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Effect of Grading and Packaging System on Citrus Fruit
Production Marketing Team in Hsinchu Prefecture

M. J. Tsai and T. L. Kung

Summary

Effect of grading and packaging system on citrus fruit production-marketing teams were

studied by using data collected from 60 teams in Hsinchu prefecture. The results showed that the

team members were ranged from 10-60; the average of age were 60.3; there were 55.8-75 % of

members graduated from primary school. There were 1.98-2.4 labors in each team. The farm size of

each family was 1.31-1.90 ha. Eighty percent of grading and packaging operations were done in

their own farm or home. The most popular size of packages was at 200-400 ton, accounted for

41.7% of the total. There were 65 % of operators adoption of standard size. Operation by common

selection and accounting was the price increased by 5.3 NT$ per kilogram; there were 57.8 % of

operators adopted carton weighted 18 kg. The cost for grading package and transportation were 39.6

NT$. For the past years, the highest price obtained from the size of 29 cm in diameter. However, the

size of 25 cm in diameter was more popular and sold with higher price in market in recent years.

High grading efficiency was found by using automatic or rolling machines.

Key words: Citrus fruit, grading and packaging.
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A Study of Strategic Alliance of Regional Flower Production 
and Marketing Teams

Mu-Chung Lin

Summary

An investigation was made to study the motive and feasibility of strategic alliance of regional

flower production and marketing teams in the Taoyuan District. The result showed that most of the

team operators had the common perspective about strategic alliance, and expressed a strong will to

constitute such organization at township level. At present, there are real exchanges of agricultural

products between the different productions and marketing teams; although, some of them were

already organization a strategic alliance. However, they have not yet concluded an agreed. Effective

communication between teams and in person-to-person relationship was observed. As regards to the

interaction with other organization, the highest frequency was found with the Township Farmer's

Association. Next was with DAIS. Most of the operators reckoned with the impact on marketing

from the entrance of WTO. 

Key words: flower production and marketing teams, regional, strategic alliance. 
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