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Brand Awareness Marketing in Pot Plant Industry

Yen-Tsung Chung

Good Horticulture

B Abstract

Currently, there is a lack of brand awareness in Taiwan potted plant industry, resulting
in minimal visual differentiation among products, with price-cutting becoming almost the
only way of sales competition. This cutthroat competition has compressed the profits of all
members along the production and distribution chain, while also diminishing the overall value
and image of potted plant products. To break this vicious cycle, the potted plant industry
should draw lessons from other industries, establish brands to enhance product uniqueness,
and win consumer trust. Coupled with appropriate online marketing, this approach can create

business opportunities and competitive advantages, fostering a positive cycle for the entire

industry.
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