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Fig. 1. Preference of consumers in response to small packaged vegetable
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Fig. 2. Consumers in response to freshment of small packaged vegetable
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Fig. 3. Consumers in response to out looking of small packaged vegetable
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Fig. 4. Consumers in response to precleaning of small packaged vegetable
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Fig. 5. Consumers in response to consumption safety of small packaged vegetable
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Fig. 6. Consumers in response to price of small packaged vegetable
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Fig. 7. Consumers in response to post-harvesting treatment of small
package vegetable
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Fig. 8. Consumers in response to suitable packaged model
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Fig. 9. Consumers in response to weight of small packaged vegetable
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Fig. 10. Buying frequency of consumers for small package vegetable
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Fig. 11. Percentage of hearing small package vegetabe, quality vegetable, clean
vegetable and safety vegetable.
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Fig. 12. In response to whole extension of small packaged vegetable throught
direct-distribution model.
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Fig. 13. Fit condition of wholly distribution of small packaged vegetable
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Fig. 15. Important conditions of marketing environment
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Fig. 16. Consumers in response to market preferrence
=t 2
N ﬁ‘g‘j-

FREZTHREATRERAZHRECZRGDANZ EXEREY » FHBH - B RBBEHE -
HABHWAR - MXRRE  FHELERE  FENZRAANNERRSERRARBEMAL > 78
AEHBIHAE  ErL—HEG -



(22) AR R B 925 55 1088
%% Xk

LREME - XE—  RBEE -FFRE - 1978 - G RITHEHMEHRRZL - TH SRBREZRRMGE
FR/NE] p.1-956 o ’

2E o 1985 c SMEITHTEBEERBRAZHE « BUAMASBELHR o

SR ~ BF L o 1986 - BILEMAREHBERTBSHRREE PR - FERE 32(4):241-
251 o

4. JERNE o 1986 - AEGIHE F-WMDEVHITE - KEABESFENERAT © p.201-232 p.316-318

5. E%&#B o 1988 o DBASEIN pLUS AFTEEFZ A EHRET - MR BHE B EHERAF o p.17~397 ¢

CHEBIRRENETRBEN - WFIA=ZETREN -

TRFEBHHFER c ER 75~ 79F R - BILBEEBBRMERLBME

SEMBEMERASKH AR 715~ 79F 1~ 12 B0 - BEEHFTEAREER o

9.5 BMESEERARE o RE 75~ 79FMN o BBEHATEIREERD -

DRI~ RELN ~ BRAEKE -~ TH Bk o 1989 « MMM AR MEHRARIBER R IR o B _EREEEH
HEHEER p.192-208 °

ILFRFE R o 1990 « BMAMCETHERBARMBEZFN - BBERENUENNTEEE p.217~2220

RARES o 1990 o BALMAE E N T B FE SH R RE BOE - BB AR ERUCEN T EHSE p.223~226 ©

BRES - 190RRBERRMZIES - BBAREMSCENTEFEE p27~2320

MR © 1990 o BT AR AR R E I EN - MBEE R EBQENN G HE p.203~212 0

LA~ BFH L~ BiRBLe 1990 - MBEANERNECRKEWBERHTHBEBEAETNR - THRELTA
FEMNELCRMEBERRE p.1~69 ¢

BREHF - FRF - FIEE -RET - TR 1992 « ERBSEEINBERLITHRESEEAE -
ERRABESHIRKBENTE p.1~27

DEBEX - BREM -~ BN 1992  EHESEEINBEEERESL  EBRECE > EHREHA
BEHRREREWSTE p.1~30-

BEBY RS -REK- 1992  REBUNBEG - SEBELE  FEHRRRTABSNRRBELEH
e p.1~330

19.Tracy, M, H., P. S. Phillon and M. C. Varner, 1982. Economic comparison of direct mar-
keting alternatives for fresh vegetables in New Jersey. Department of Agricultural Eco-
nomics and marketing, New Jersey Agricultural experiment station.

2.5AS Institute Inc., 1985. SAS Procedure Guide for Personal Computers, Version 6 Edition.
P.59~ P83. P7129~ 131. P.163~175.

21.5AS Institute Inc., 1985. SAS Stat Guide for Personal Computers. Version 6 Edition. P.S57
~ 82.

22.8AS. Institute Inc., 1985. Introduction to SAS/GRAPH Software for Personal Computers.
Version 6 Edition. P.201~ 253,



BN GRABRNE N BRRRZRERAERS (23)

Response of Taipei Metropolitam Area to
Small Packaged Vegetables

Wen-hsiung Lin
Summary

In order to understand the extension possibility of direct distribution of small packaged vegetables
from producers to supermarkets, a total of 1686 consumers, were investigated. The inquiry data including
their response to the small packaged vegetables, marketing environment, necessity and other related con-
dition were analyzed. The collected information were created by the dBase [II for analyzing frequency
using SAS program. The results are as follow :

The percentages of inquired people who familiar with that the small packaged vegetables, clean
vegetables, and quality vegetables, were 67.56%, 51.37% and 30.55%, respectively, while who satisfied to
the preference appearance. freshment, precleaning, safety, price and post-harvesting freshment of small
packaged vegetable were 90.43%., 92.98%. 89.42%. 86.55%, 80.44%, 81.33% and 95.10%, respectively.
This results revealed that the small packaged vegetable can be widely extended. Data also indicated that
materials could be adopted for small packaged vegetables were resin and PE bag.

There were 69.18% of investigated people unsatisfied to the marketing environment. The percentage
of investigated people who unsatisfied to the marketing environment such as hygine, traffic, light and air
circulation were 95.65%. 51.04%, 38.92% and 33.97%. respectively. The results indicated that marketing
environment should be improved. Data also indicated that 61.48% liked supermarkets and 35.64% liked
the trational markets.

The 86.94% of the investigators claimed need to extend the small packaged vegetables marketing
system. They also suggested that in order to extend the small packaged vegetable system to set up the
pesticide residue test station (53.40%), cooling facility during transportation (56.54%), establishment of
selling places (49.31%) and commodity labelling (42.52%) were needed to be considered with marketing
system.



