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Table 1. The background information of the respondents.

A 2
Item
Ratio
K% 40
Female
bl 60
Male
B (Kl 1
Junior high school
iy phcE) 38
High school
fpEre A 60
college
ﬁEﬂ 1
Master degree
2. B SRR I o
Table 2. The age of the respondents.
= il W F=151%
Age No. Ratio
30+ 22 10
under 30 years old
31-40 7% 57 26
31 to 40 years old
41-50 % 80 37
41 to 50 years old
51-60 7% 51 23
51 to 60 years old
61 .| - 8 4
over 61 years old
Fint 218 100
Total
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Table 3. The analysis of awareness of agriculture products with traceability system

(TGAP) .
BE! R T I T N T |
[tem Know Underst-an ~ General Unaware TR
(% ) d (% ) % ) Very
(% ) unaware
(% )
RTS8 61 3 2 ]
RS 2
Whether knew the
government 1s carrying
out TGAP ?
R Fﬁ#;i‘% SR 20 58 18 3 1
BRFH 2
Understand the TGAP
significance and the
content?
iﬁ'ﬁg’&;@ FF[,HF_% ST 14 50 27 8 1
B B R
Separate the production
area ?
HUELBL = F ) 23 54 17 6 0

e R TR
Traceable and
recyclable ?
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A
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process ?
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Table 4.The analysis on 1dea sources for agriculture products with traceability system

E g PR e
Item No. ratio (%) Ranking
= €25 F%J% 149 68 1
Government agriculture institution
FiE R Ff 74 34 2
From farmer association
er‘CTﬁJ 48 20 3
Television
SR 34 16
Internet
“~H | etk 34 16
Universities or colleges
Ak 32 15
Newspaper
= 30 14
Magazine
B 23 11
Relatives and friends
?{%F%’H 7 3

Broadcasting station
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5. ST TSP RIS ) 22 IR SRR (e
Table 5.The analysis on important cognition project for agriculture products with
traceability system

pE S

Item No. rate (%)

A A 2 1 109 50
Promote food security

HEZA Ml Jf%%i@ Fﬁ[‘[' FF?TF? 103 47
Promote market farm price

& R 73 33
Promote product management efficiency

HF[ Y l'ﬁ I 44 20
Promote information faith

=Ny 13 6

Has no opinion
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Table 6. The analysis on various marks or certification for agnculture product cognitive

investigation.
il e T ke
[tem Understand Unaware
e Bl #EE g B 2R
No.  Ratio Ranking No. Ratio Ranking
_F{‘ [ﬁ'ﬁ‘@ﬁﬁ 136 62 1 10 5
GAP
CAS r%’i%‘ 52 24 2 10 5
CAS
@Sﬁﬁﬁ’?ﬁﬂ@figﬁ 45 21 3 33 15 3
TGAP
RS R AR 35 16 4 33 15 3
Organic agricultural product
brand
ISO9000 7= I:L«_EJ 16 7 5 93 43 1
ISO9000
e < i 5 2 6 62 28 2
Domestically fruit brand
T S SR FUR T
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Table 7. The analysis of cognition investigation of government promotes or guidance for
agriculture products with traceability system

fE SEES fEe B I
[tem Very confident Confident Fair unconfidence very
(% ) (% ) (% ) (% ) unconfiden
ce

% )
P ET R FEF,E% ST 3 44 46 6 1
A PO A
The government impels
BT R Fﬁ#& 2 34 46 16 2
ST o
Confidence
PR SR 1 35 41 2 3
Ry
Success
Tty 2 38 44 14 2
Ave.
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Table 8. Support demand of impetus for agriculture products with traceability system.

SHE! N PEL
Item No. ratio (%) Ranking
?fﬁ?”ﬁxﬁﬁ 148 68 1
Education and training

AEHRED 124 57 2
Funds

fptech 100 46 3

Expert to assist
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An analysis of worker of farmer association in north Taiwan on realizing the meaning of
agriculture products with traceability system

Li-Chen Wu
Summary

The study employs random-sampling procedure to collect sample observations for
analyzing workers of farmer association in north part of Taiwan about buying agriculture
products with Traceability System . Questionnaires will send to the supermarket in
Taipei, Taoyuan and Hsinchu area, to study their gender and opinions about their
satisfaction of agriculture products with Traceability System .The empirical
results provide valuable information for formulating marketing strategy to agriculture
products with Traceability System and promote consumers participating in buying
agriculture products with Traceability System .

Sends out 590 questionnaire > recycling effective questionnaire 218, the analysis
result participant basic document participant female accounts for 40%, the male
60%, the age by 41 to 50 years old accounts for 37% most much, the education
level accounts for 60% most much by the university technical colleges. About
realizing the meaning of agriculture products with Traceability System. 61 %
worker understand and understands based on the TGAP content execution for the
solution 13 % .Information origin 68 % from government . Thought that is helpful
to promote the foodsafety and to be helpful to the market farm price, occupies
respectively 50 % and 47 % .Thought that can promote the product management
efficiency to occupy 33 % .Other opinions suggested that the government should
take seriously the production and marketing personal history execution difficulty,
including authentication confirmation expense, agricultural friend universal aging
record difficulty, agricultural product of the confirmation whether can raise the
selling price, increases the farmer income, another consumer could still treat by the
high price purchase further educates.

Key words : traceability system, worker of farmer associations, north Taiwan.
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