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Table 1. Percentages of sex and age of tourists visited the sight-seeing farm.

%5l A B CON A il
Sex Number Percentage age Number Percentage
5 168 59.8 10LAF 2 0.8
T 113 40.2 11~20 21 7.5

21~30 92 32.8
31~40 105 37.5
41~ 50 42 15.0
51~ 60 14 5.0
6114 1 4 1.4
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Table 2. Percentages of profession and education of tourists vsited the sight-seeing farm.

B X AB Bt BEEX AB Epa e
profession Number Percentage Education Number Percentage
n 38 13.8 A 1 0.4
B 7 2.5 A 25 9.2
T 77 27.9 B 56 20.6
&l 65 23.6 & 116 42.8
& 11 4.0 Erus] 51 18.8
B4 33 12.0 INER 20 7.4
KE 18 6.5 H|E 1 0.4
P 3 4 1.4 THBF 1 0.4

I 23 8.3
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Table 3. percentages of Farming experience of tourists the sight-seeing farm.
H B AB Bt H H A B
Item Number Percentage Item Number Percentage
BHERER 134 48.7 E—R¥E 198 71.2
B BKER 141 51.3 E-RERE 80 28.8
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Table 4. Preferences and objectives of tourists visited the differet types of farms.

ERER AB Brk HEHW AE Bk
Farm Number Percentage Purpose Number Percentage
MR 90 31.8 BERFEEFREEESR 17.0
EEE 52 18.4 BotamiE 3.7
b(2 45 15.9 WRIFSFD 7.4
S 24 8.5 H=&&MAE 35.7
HER 149 52.7 Hi 0
B = 84 29.7
Hof 12 4.2
RS BEEHBARRESEECER
Table 5. Responses of tourists to the prises of farm products.
¥ H AR Bt
Item Number Percentage
REE 111 40.7
3 109 39.9
X& 19 6.9
BEA 34 12.5
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Table 6. Perceptions of tourists on the functions of the sight-seeing farm.

H OH AB Bt HOH AB Bk
Item Number Percentage Item Number Percentage
IPCERS i 43 15.5 TR AED K 200 73.0
s £ 138 211 75.9 AR RE G 60 21.9
REE 24 8.6 RIEEEREER 10 3.6
HAl 4 1.5
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Table 7. Responses of tourists to the gevernment financials support for the sight-seeing farm.

H H A Bt H H AB Bk
Item Number Percentage Item Number Percentage
B 275 99.3 [=§7 187 68.3
B 2 0.7 AE K 19 6.9
BER 0 0 EE R 68 24.8
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Table 8. Responses of tourists to the information requirement and source for the sight-seeing farm.

X H ANE "k H H AB Btk
Item . Number Percentage Item Number Percentage
5 [ oA i B 169 63.3 AR 77 28.8
EREEHERE 14 5.2 i 15 5.6
ER/EYEE 52 19.5 HK 103 38.6
FE A ERRAR 24 9.0 % 9 3.4
RIE W & 5 7 2.6 B 51 19.1
HAw 1 0.4 EERM 7 2.6
Hith 5 1.9
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Table 9. Information sources for fruit harvesting and effectiveness of promote media.

H H AR Bkt X H A B
Item Number Percentage Item Number Percentage

R 76 28.4 ] 85 31.5
Bt 22 8.2 BEEES 7 2.6
Bk 84 31.3 & 1% 11 4.1
HEBE T 9 3.3 BR 162 60.0
% 5 1.9 HYH 4 1.5
EHR 60 22.4 H A 1 0.4
B 2 0.8

HEe 3 1.1

Hfh 7 2.6
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Table 10. Responses of tourists to the report of harvesting techniques throwgh the different media.

H H AB Hort
Item Number Percentage
FEip 143 52.8
HE 28 10.3
BERHET 29 10.7
$REo T 53 19.6
L) E R 13 4.8
Hf 5 1.8
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Study on the Information Demand of Agriculturl Tourism

Mu-Chung Lin and Wen-Hsiung Lin

Summary

In order to get the better understanding of the response, perceptions, consumer manner
and behavior of agricutural tourism, a total of 283 visitors were investigated. The inquiry data
including their response to what type of farm they prefer to visit, their understanding and evalu-
ating of agricultural tourism, and how to obtain information of agricultural tourism etc. The
collected data were created by DBASE [Il and for analyzing frequency using SAS program. The
results showed that visitors preferred strawberry farm (52.7%) rather than others, 40.7% of visi-
tors confirmed the price was very reasonable, 8.6% didn’t understand the project of agricultural
tourism, 68.3% supported to setup more agricultural tourism. Tourists got agricultural tourism
information and harvest information from their relatives and friends were 38.6% and 31.3%,
respectively 60% percent claimed that TV was the best transmission media, 52.8% expected that
picking fruit at sight-seeing farm might get through pamphlet. Visitors had a good evaluation of
agricultural tourism, but the environment sanitation, toilet cleaning and walking path should be

enhanced.



